PROFESSIONAL SAMPLE RESUME (1st Page)
John Smith

1 Smith Street

Smithtown, OH 11111

Jsmith11111@aol.com

111-111-1111 (cell)

Qualifications: Dynamic, self-driven and innovative problem-solver successful in managing extensive marketing campaigns – encompassing  organic search, paid search on Yahoo and Google and viral marketing campaigns – seeks position  as Internet Marketing Executive. Highly skilled in Internet Marketing / Pay Per Click / SEO / Viral Marketing / Online Media / Sales/ Lead Gen / Affiliate Marketing / Project Management / Business Development/ Blogging/ Social Media/PR/ Mobile Marketing/ Deal Closing/ Community Building/ Twitter, Stumble Upon, Digg.

Career Track:

VisQuest

Director of Marketing (Social Media PR Firm), July 2007 to August 2009

· Implemented viral marketing campaigns, social media marketing, community building, SEO, iPhone application architecting.

· Developed strategy for clients utilizing social media tools, such as viral videos, blogging, social networking, social bookmarking.

· Developed key relationships with several influential bloggers, Diggers and Stumblers.

· Managed organic search campaigns and link building budgets generating more than $25,000 per month.

· Analyzed client-user behavior via data mining (B2B, B2C).

StrategyMinded 

Marketing Strategist (Marketing for Startups), New York, January 2006 to June 2007

· Consulted on online marketing, helping develop launch marketing strategies focused on viral marketing, SEO, PPC and affiliate marketing for startups.  Helped launch Bloomberg09.com for 2008 elections.

· Developed branding and launched marketing plan for Seedingit.com, a social network for investors.

· Managed large search engine budgets for media buying on Google and Yahoo.

OXXR.com

Senior Director of Business Development (Online Marketing), Union, NJ, February 2007 to October 2007

· Co-founded small Internet marketing firm focused on lead generation, email and cost-per-click solutions as well as Internet media buying.
· Developed ad serving platform and architected lead generation database technology.
· Generated $500,000 in new business through advertiser relationships. Developed 300 publishers/affiliates network.
