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Stifel, Nicolaus & Co, Inc. 





1999 - 2007

Began as a Senior Marketing Associate at Gruntal & Co. in April 1999. Gruntal was acquired by Ryan Beck & Company in 2002. Proceeded to rise through ranks at Gruntal and Beck to Vice President. Stifel then acquired Ryan Beck & Co., Inc., in February 2007.  Garnered reputation within these companies for consistently developing high level of profitable new business by marketing a full range of financial products and services to high net worth individuals. 

Promotions:

            Vice President, Director - Mutual Fund Marketing
   
2/05 to 10/07       

            Vice President & Manager - Mutual Fund Marketing     

4/02 to 2/05

            Vice President - Mutual Fund Marketing                          

12/01 to 4/02         

            Assistant Vice President - Mutual Fund Marketing         

6/00 to 12/01                   

            Sr. Marketing Associate - Mutual Fund Marketing       

4/99 to 6/00

Accomplishments:  

· Coordinated and implemented all mutual fund sales strategies to a sales force of more than 400 Financial Advisors.

· Consistently increased overall mutual fund sales and revenue for the firm.  Increased mutual fund sales by more than 35% year-to-year in 2006.

· Created process for identifying partner fund companies by screening all firms and their products through various criteria to identify “best of breed” partners and products.  Roughly 75% of all mutual fund sales and revenue were generated by products that were a result of this process.  
· Presented annually to the “New Product Committee,” which consisted of members of Executive Management as well as Chief Legal Counsel, to ensure due diligence process was effective and compliant.

· Gained approval of the “New Product Committee” to introduce various alternative products (Hedge Fund of Funds, Exchange Fund) to sales force and ensure these products were available to our high net worth client base.  This introduction of products broadened the firm’s product lineup and led directly to an increase in assets under management. 

· Led a team that performed due diligence on outside vendors to select the best option to support our mutual fund wrap platform.

· Participated in all aspects of creating and implementing the mutual fund wrap program, including frequent interaction with Legal/Compliance, Marketing and the Ryan Beck sales force to ensure the best possible program. The newly implemented wrap program took in assets of more than $20 million – within six months of its inception.
